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THE NEUROSCIENCE OF CONTENT ENGAGEMENT 

TOOLKIT

FEATURING

Saeyoung Cho // Chief Strategy O�icer // Capitv8
Meridith Rojas // Global Head of Talent and Entertainment // Logitech

Cody Rall, M.D. // Former U.S. Navy Active Duty, Psychiatrist & Founder  // Techforpsych



Mentors

Entrepreneurial Strategist that likes to get her hands dirty, tell stories, find 
patterns, create processes, and grow teams. Over the last 9 years, worked across the social 

spectrum of paid, owned, and earned to build social-first brands with clients such as Playboy, J 
Brand Jeans, Disney, iRobot, Svedka, Zicam, Unilever,

Burger King & Jack in the Box.

Her hunger for new challenges doesn't end at building meaningful systems. Saeyoung has an 
insatiable (read: abnormal) appetite and if she were an influencer, she would start a Mukbang 

channel where she can give career advicewhile eating massive amounts of carbs.

Saeyoung Cho // Chief Strategy O�icer

Meridith has emerged as the foremost educator & motivator for Gen C. Hailed as “Digital Media 
Mogul” by Variety & named as one of Adweek’s “Young 
Influentials”, her book “Selfie Made” (Macmillan) & top charting podcast of the same name teaches 
aspiring creators how to build brands. A serial social media entrepreneur she previously co-found-
ed DigiTour, the largest producer of live featuring social media stars (backed by Ryan Seacrest, 
Viacom, and Conde Nast), produced over 1k events &, sold almost 500k tickets globally. Her new 
venture’s product launches later this year & will be “Masterclass for Gen Z” 
with video curriculum and creator tools.

Meridith Rojas // Global Head of Talent and Entertainment 

Cody Rall MD is an ABPN board certified Navy trained Psychiatrist and a 
founding partner and former Media Director for Stanford Brainstorm. Dr. Rall 

completed his obligation to the U.S. Navy in July 2021 and is now pursuing the 
use of Brain Computer Interface technologies for mental health.

Cody Rall, M.D. // Former U.S. Navy Active Duty, Psychiatrist & Founder 



Key Learnings The below 5 elements are present in engaging content:



Recommended Readings!

*Click to access

Learn How to Unlock Meaningful Connections with Creator Collaborations

College Athletes are the "Best Performing Subset of Influencers for Brands

Detecting Insight and Emotion in Visualization Applications with a Commercial EEG Headset

https://www.amazon.com/Story-Die-Science-Persuade-Business/dp/1984857681
https://www.amazon.com/Sea-We-Swim-Stories-Data-Driven/dp/1324003138
https://www.facebook.com/business/news/build-connections-creator-marketing
https://www.businessinsider.com/college-athletes-are-best-performing-influencers-for-brands-data-2022-9
https://ep.liu.se/ecp/065/008/ecp11065008.pdf
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https://docs.google.com/file/d/1f7A1K198vwnbvIO2SkNjQffyM5ZEWFJZ/preview




https://docs.google.com/file/d/1xo9JwqXPNFTzAVoEKmqDMAPQBfT8IjRL/preview




Neuromarketing(ˈnjʊərəʊˌmɑːkɪtɪŋ) / noun.  The process of researching the brain patterns of consumers to 

reveal their responses to particular advertisements and products before developing new advertising 

campaigns and branding techniques)



▸ The top motivation for consumers to pay attention to 
advertisements is"interesting creative*. This surpassed 
"brand familiarity which was the top motivator in 2020.

▸ When asked what makes an ad creative interesting, topwords 
shared included "personal, * "relevant." and video.

Q: What motivates you to pay attention to an 
advertisement you see on a smartphone?

Interesting 
Creative 

Good 
Timing

Brand 
Familiarity

Brand 
Coupon

45.9%

24.4%

19.1%

10.7%

Action
Elevate your creative strategy with dynamic 
personalization technology across a variety of 
formats and channels 

Q: What makes an 
ad creative "interesting"?



Engagement is 
characterized by increased 
physiological arousal and 
beta waves along with 
attenuated alpha waves. 
The greater the attention, 
focus, and workload, the 
greater the output score 
reported by the detection.

Engagement 
(Beta)

is an awareness or feeling of 
physiological arousal with a 
positive value. It is characterized 
by activation 
in the sympathetic nervous 
system which results in a range 
of physiological responses 
including pupil dilation, eye 
widening, sweat gland 
stimulation, heart rate and 
muscle tension increases, blood 
diversion, and digestive 
inhibition.

Excitement

is a measure of fixed 
attention to one specific 
task. Focus measures the 
depth of attention as well 
as the frequency that 
attention switches between 
tasks. A high level of task 
switching is an indication of 
poor focus and distraction.

Focus

is the degree of attraction or 
aversion to the current stimuli, 
environment or activity and is 
commonly referred to as 
Valence. Low interest scores 
indicate a strong aversion to 
the task, high interest 
indicates a strong affinity with 
the task while mid-range 
scores indicate you neither 
like nor dislike the activity.

Interest

is a measure of an ability to switch off and 
recover from intense concentration.

Relaxation (Alpha)

is a measure of comfort with the current challenge. High stress 
can result from an inability to complete a difficult task, feeling 
overwhelmed and fearing negative consequences for failing to 
satisfy the task requirements.

Stress



https://docs.google.com/file/d/1IeAIgjwuRkkxF1QZjrnHoG9bAl5XNXU5/preview


https://docs.google.com/file/d/1n4CpAb4pbN_K8UxtD2QH_jeumVDLzQVV/preview




Based on the evidence from the Aki study cited earlier, 
our task today will be to evaluate creator based content 
and identify if we can observe certain indicators.. For this 
exercise, we’ll focus specifically on the "Engagement" 
(High Beta) indicator.  



The below 5 elements are 
all present in engaging content

Personal 
Connection

1

Deeper 
Relatability

2

Value: 
Education, 
Inspiration

3

Humor 
& Heart

4

Shareability

5



Age: 25

Relationship Status: In a relationship

Ethnicity: Chinese-American

Hometown: Los Angeles, California

Occupation: Sales Development Representative

Interest:  Basketball, video games, personal/professional development (a 
bit nerdy, but I consume a lot of self-help YouTube content for fun LOL)

Our Customer Profile



During the workshop,  participants  will 
break up into six groups (no more that 10 
people per group). Each group will have 
to identify the following:

1.One creator-driven video on TikTok 
that will score highest for 
“Engagement” for our customer avatar

2.Be prepared to share and discuss why  
that specific piece of content was 
chosen 

The 
Session

1. Groups will have 10 minutes to 
identify the video and rationalize 

2. Each group submits their selection 
for testing to: lgibson@captiv8.io

3. Video should be at least 30 
seconds in length and ideally no 
longer than 60 seconds 

4. At any time, participants can ask 
our test subject questions to aid in 
content selection 

The 
Rules

We’ll test each groups selections by 
placing the Emotiv headset on our 
“customer” and entire room will be able 
to track the reactions

 
1. Last but not least, there will be 

prizes for the winning team 

The 
Test

mailto:lgibson@captiv8.io




The below 5 elements are 
all present in engaging content
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College Athletes are the 
"Best Performing Subset 
of Influencers' For Brands

4 5

Unlocking meaningful 

connections with creator 

collaboration

Detecting Insight and 
Emotion in Visual 
Application via Headset

https://captiv8.io/blog/2022/09/14/college-athletes-are-the-best-performing-subset-of-influencers-for-brands-according-to-new-data/
https://captiv8.io/blog/2022/09/14/college-athletes-are-the-best-performing-subset-of-influencers-for-brands-according-to-new-data/
https://captiv8.io/blog/2022/09/14/college-athletes-are-the-best-performing-subset-of-influencers-for-brands-according-to-new-data/
https://www.amazon.com/Story-Die-Science-Persuade-Business/dp/1984857681
https://www.amazon.com/Sea-We-Swim-Stories-Data-Driven/dp/1324003138
https://www.facebook.com/business/news/build-connections-creator-marketing
https://www.facebook.com/business/news/build-connections-creator-marketing
https://www.facebook.com/business/news/build-connections-creator-marketing
https://ep.liu.se/ecp/065/008/ecp11065008.pdf
https://ep.liu.se/ecp/065/008/ecp11065008.pdf
https://ep.liu.se/ecp/065/008/ecp11065008.pdf





